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● Jeepers Navigator. 

● Essential in making the 
“Digital Wave” 

● Allows Jeepers to know 
more about each other. 

● Alerts the driver when it is 
time for a tune-up.



● The Microsite will act as a hub for the campaign. 
● Keeps track of all riders stats on the trail. 
● Displays meeting points and where to use The  Wave Program benefits.

Wave & Conquer Microsite

https://zaidimarral.wixsite.com/mysite-5


Google Adwords



Jeep Wave Radio

● Live updates on who is doing what across the Wave & Conquer Trail.
● Stories from Jeep owners about their favourite moments. 
● Good O’l Americana music. 
● Comedy 





Production Budget



Media Budget



Total Budget



Flight Schedule

We have chosen to run the Wave & Conquer 
campaign during the summer months as they will 

be the best times for cross-country driving.



Solution Circle
Insight

There is an emotional  disconnect 
between drivers in different states. 

Jeep drivers want to connect through 
events that feature their own vehicles. Big Idea

Connect and inspire the Nation and 
all it’s Jeep drivers through a 

nationwide relay, centered around 
the idea of a Digital Wave.  

Why it Works

Problem



Why it Works
● This campaign works on a multitude of different levels and hits all our checkboxes, it; 
● This campaign generates mass consumer awareness of the Jeep wave Program.
● Increase engagement and usage of the existing Badge of Honour app and jeep wave program.
● Demonstrate the benefits of being a part of The Wave Program.
● Create a sense of community within Jeep Drivers coast to coast.





● Create a call to action to embrace the brand that “answered the call” in WW2
● Highlight Jeep’s ability to be taken apart, and the maintenance program that will put it back together.
● Inform the target audience of Jeep Wave specs and demonstrate the use of Jeep Wave.



Reconnect present day Jeep 
drivers with the brand history 

through a nationwide 
scavenger hunt. 

Explore more, together. 

The one vehicle originally 
designed to be taken apart, 

now has a specific 
maintenance program to put 

it back together. 



This campaign will inspire a sense of adventure amongst jeep drivers that ignites their passion for 
exploring. The campaign will surround a nationwide treasure hunt for parts of an original jeep willy, the 

significance of taking the jeep apart is to highlight the Jeep Wave Maintenance Program that keeps it all 
together. By asking Jeepers across the country to find the hidden parts we are uniting everyone within the 

jeep community  and creating a desire for outsiders to join. 





● Keep Track of all the hints 
released, parts found and 
event timeline.

● Generates map that helps 
narrow down the search 
area. 

● Use the app to digitally 
wave and connect with 
other Jeepers. 

● When parts are found the 
recommended maintenance 
package for that part will be 
explained.



● Hub of the campaign.
● Where hints will be released.
● Networking for fellow Jeepers, make trades.
● Google Adwords will get people onto the Microsite.
● Promotional video will catch the audience's attention.

National Treasure Microsite 

National Treasure Microsite

https://zaidimarral.wixsite.com/mysite-4


Google Adwords



National Treasure Radio

● Live updates on who has found what during the National Treasure event
● Stories from Jeep owners about their favourite moments. 
●  Good O’l Americana music. 
● Comedy 
● Releasing clues as to where the next part will be. 



Near Field Communication

● Acts as a rally point for all Jeep drivers and their crews. 
● Some NFC points will have secret clues. 
● Provides updates on proximity to treasure
● Relays information on which Jeep drivers have passed each rally point and how many are currently 

on this route. 



Solution Circle
Insight

Big Idea

Why it Works

Problem





Production Budget



Media Budget



Total Budget



Flight Schedule



Why it Works
● generate mass consumer awareness of Wave Program. 
● Demonstrate the benefits of being a part of The Wave Program.
● Reinvigorate the sense of patriotism within the brand. Increasing consumer consideration of brand. 
● Creates a call to action that gets Jeeps excited about a nation wide event. 
● Exclusive to the jeep wave program 




